
Definitions of Advocacy: 
   A planned, deliberate, sustained 
effort to raise awareness of a 
particular issue. 
   The act of pleading or arguing in 
favor of something, such as a 
cause, idea, or policy;  active 
support. 





3 Aspects of Advocacy 

• Promoting who we are and what we 
do 

• Making connections with our user 
community 

• Telling stories about how libraries 
change lives  



We need to seize every 
opportunity, every day to: 
• promote our skills,  
• promote our services, 
• promote our resources 

 



Strengthen 
your 
Web 
presence 

http://www.libsuccess.org/Best_books_on_usability_and_web_interface_design 





Practice daily habits of self-promotion 

• Develop Talking Points, Elevator speech, Parking 
lot speech.  Try this method: 

• List your 3 most important services; list 3 new 
programs you are excited about. List 3 programs 
that made a change someone’s life. List 3 
programs or services most people don’t realize 
the library provides. List 3 library stories. List 3 
interesting statistics. That should generate 18 or 
so ideas – from that list, pick 3 to share and be 
enthusiastic! 
 
 

 



For Academic and Research Libraries            http://www.ala.org/acrl/issues/marketing 



We just need the right attitude! 

So many resources already exist 



The Campaign for America’s Libraries is the American Library Association’s 
public awareness campaign that promotes the value of libraries and 
librarians.  Thousands of libraries of all types – across the country and around 
the globe -- use the Campaign’s @ your library® brand.  
 
 
http://www.ala.org/advocacy/advleg/publicawareness/campaign@yourlibrary 





http://www.ala.org/advocacy/advleg/advocacyuniversity/additup/0to5/anntk_school 
 

http://www.ala.org/advocacy/advleg/advocacyuniversity/additup/0to5/anntk_school�




http://www.ala.org/advocacy/advleg/advocacyuniversity 
Information, courses and tools to help 
library advocates make the case at 
the local level. Articles about all types 
of libraries with talking points. 



Energize your base: Tips and tools to raise awareness and build support for library 
services 
We know that libraries are a good investment but with tight budgets, we need to 
energize our base – to take action to connect more strongly with community 
members, to find out what excites them, and to let them know how libraries are 
changing lives – one connection at a time.  
 
Library Videos – New videos from the Bill & Melinda Gates Foundation that 
showcase work done in libraries which are transforming lives, by changing the way 
we connect. 
Geek the Library – A community awareness campaign offered free to libraries to 
help strengthen community connections and library support. 
Data Visualization – We collect lots of data. Learn how the Colorado State Library is 
helping local libraries use their data to tell a story about impact. 
 

http://www.webjunction.org/events/webjunction/energize_your_base.html 

http://www.youtube.com/playlist?list=PLCE1B8F42CC5CDC8C�
http://get.geekthelibrary.org/�
http://coloradovirtuallibrary.org/btop/content/infographics�
http://coloradovirtuallibrary.org/btop/content/infographics�


Libraries: More Than Books  
Most librarians can help you find books. But in 
Colorado, they are helping patrons build skills 
and explore new careers. 

Libraries: Changing Lives, Transforming 
Communities 
One in three people in the U.S. do not 
have home access to the internet. See 
how libraries are changing the way we 
connect. 

Libraries: Access to Opportunities 
For millions, libraries are the only source 
to broadband internet. See how the 
Cuyahoga County Public Library is 
changing lives for the better. 



Geek the Library 
http://get.geekthelibrary.org/ 



Making Connections with our User 
Community 

"Libraries today have to seek out 
strategies that promote stronger 
engagement with their users..." 

 
-- Marshall Breeding 

 



Best practices for the Customer 
Focused Library, 2008 

The Customer Focused Library grant explored 
visitor behavior at 4 Chicago area libraries, 
including both academic and public to study 
library services and attitudes from a retail 
perspective. Best practices from retail were 
applied to:  
• Library space utilization 
• Service philosophy 
• Service visibility 





               Insights gained 
 

• Don’t try to change user behavior, identify 
it and design for it 
 

• If it’s not working, let go of it and change: 
 materials, furniture, beliefs 
 

• If the circulation desk is the primary point 
of contact, train those staff to be 
ambassadors for all services 
 

 http://www.mls.lib.il.us/consulting/pdf/CFLBestPractices.pdf 



    Rush Rhees Library,  
University of Rochester 
 



Welcome to Gleason Library 
 A learning center with collaborative and individual study options and a theater,  
Gleason Library is popular student gathering area.  Large windows provide lots of light  
for studying, working on projects, and socializing. 



4 group studios 

Variety of study tables 

Variety of seating 



Rather than being the heart of 
the university centered on a 
collection, libraries must 
become hubs that spread new 
practice throughout the 
organization.  

Professor R. David Lankes, Syracuse University 
 





International City/County Management Association 









http://www.statelibraryofiowa.org/ld/t-z/tell-library-story 



http://www.librariesforreallife.org/ 



http://www.mylibrarystory.org/videolibrary.html 



3 Aspects of Advocacy 
Promoting who we are and what we do – 

Attitude! 
 
Making connections with our user community 

– Get inspired from other libraries 
 
Telling stories about how libraries change lives 

– start collecting and sharing them!  
 

Use available resources from other libraries 





Library Legislative 
Advocacy Day 2011 

  
Communication Guide 

 
 
 
 
 
 

Advocate: 
“to speak or write in support of; 

to be in favor of” 
 
 

Pioneer Advocates 
2557 State Route 21 

Canandaigua, NY  14424 
 



http://bhagcolorado.blogspot.com 









 
April 2010 

 
 



“Librarians are radical positive change agents in 
their community. In the academy, in schools, in the 
public, government, and business, librarians are 
storming the barricades of ignorance and fighting 
for knowledge and community improvement. You 
cannot fight this fight from the safety of the stacks, 
nor behind the security of the reference desk. 
Librarianship has helped shape and guide the world 
for millennia, and now it is your turn to take up that 
charge.”   

 

Professor R. David Lankes, Syracuse University: 
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